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SUMMARY
This study was concerned with examining the video viewing trends
of customers of two video outlets., Store 1l was in a 'typical’
Canberra suburb whilst Store 2 was a 'typical' non-rural town of

New South Wales,

Two time periods were compared - January and July 1984; and
January 1984 and June/July 1986. A comparison of the first

time period examined showed thac:

. PG (at 21.26 per cent) and M-rated (at over 30 per cent)

videos maintained a constant share of the market

. G-rated video share of the market decreased (no doubt owing

to school holiday periods)

. R-rated market shares decreased in both stores, and

. A-rated video market shares rose in Store | and dropped in
Store 2 (media, political and public focus on these videos

seenms the most reasonable explanation for these trends).

The second time period of comparison January 1984 and

June/July 1986 saw differing hiring patterns from the firsc time

period for R and X-rated videos.
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Both stores had a market share increase in R-rated video hires,
alchough Store 2's increase was three times greater than

Store 1.

We suggest that this difference is due to the fact that
X-rated videos were unavailable from Store 2. During this
same time period, X-rated video hire market share rose by
over 300 per cent in Storel. We suggest that this lncrease’
is due to viewers of X-rated videos travelling to Store 1
from surrounding N.S.W. districts and/or a lessening of

media, .public and political attention to these videos.

There are important implications arising from this report.

Firstly, the proportion of X~rated video hirers (8 per cent

of total hirers) is not nearly as substantial as popular

opinion and some media speculation would suggest. Secondly,

it is apparent that X-rated Qideos are rarely hired (6.64

per ¢ent of total hirers) and of these hires, 91.3 per cent

of hirers hired only once during the time period of this study.

The implication is that initial hiring is most probably

governed by a curiosity factor, which, when fulfilled, is not

regenerated ~ at least as measured by the period of this survey.




CHAPTER ONE

INTRODUCTION

1.1 The General Perspective

The industry of selling or hiring pre-recorded video cassettes
in Australia has burgeoned in the last six years. Video cassette
recorders for the home market first appeared in Australia in
around 1980. Along with the appearance of these machines there
was a rapid increase in the number and range of video cassettes
being offered for sale or hire in the Australian community.
Such has been the demand for video cassette recorders that
since they first appeared in Australia, ownership has now

grown to exceed 50 per cent of households who own a television
set. Similarly every town and city in Australia has seen a
proliferation of outlets for video cassectes of pre-recorded

movies. In fact, most newsagencies, pharmacies and service

stations within the Australian Capital Territory now provide sale

and hire of video cassettes as an addition to ctheir existing

businesses.

Prior to 1984, there was no legislacion in Australia to regulate
effectively the selling and hiring of pre~recorded video

cassettes. Existing censorship legislacion at the Commonwealth



level operated to prohibit the importation of films and goods

which were blasphemous and indecent or obscene, however there was
no State legislation to govern the conditions under which legally

imported tapes were to be sold or hired within the community.

In July of 1983 the then Commonwealth Attorney-General, Senator
Gareth Evans met with State and Territory Ministers who had the
responsibility for censorship, to gain agreement on the
institution of legislation to effect a uniform classification
scheme for video cassettes in Australia. At this meeting it was
agreed that an ordinance in the Australian Capital Teritory would
be implemented and this ordinance would act as model legislation
for adoption by States and Territories in Australia. Ac
subsequent meerings it was decided chat the effect of chis
legislation would be to have all video cassettes examined by the
Film Censorship Board and placed into a vange of categories. On
l February 1984 the A.C.T. Classification of Publications
Ordinance 1983 came into force. Under this legislation video
cassettes could be classified into one of five categories, 'G’',
'PG') ™', 'R' or 'X' and depending upon the classification,
point of sale controls were applied to prevent access by

persons under the age of eighteen to stronger material. This
legislation has now been adopted wholly or in part by all

States and Territories in Australia.



The political debate generated by the implementation of the A.C.T.
Classification of Publicacions Ordinance brought about the
establishment of the Senate Select Committee on Video Material.
This Committee was established with wide ranging terms of
reference to examine the operation of censorship legislatio& in
Austraiia and the effects or likely effects of videotape material
on the Australian community. This Commictee tabled an interim
report in March 1985 and its work has now been taken over by

a Joint Select Committee which continues with the same terms

of reference.

1t has become apparent to many people with knowledge of the
censorship area that there is a lack of information and research
on the use video cassettes are put to in a community. Overseas
researchers have examined the likely effects of certain types of
video material on persons, and censorship authorities have

been able to keep accurate records on the number and range of
individual titles presented for classification. However, the area
which has never been examined is the consumption of video tapes
within the community once they arvrive in a country. For example,
does the average video hirer regularly hire tapes across the broad
spectrum of classifications, or do particular segments of the
community specifically hire only one or two classifications. It

has been suggested in much of the ongoing debate in newspapers and

on television that not only do tapes bearing 'X' classificatiom




dominate the current video market place but they are hired
frequently by large numbers of persons in the community.
Furthermore, it has been»claimed on a aumber of occasions that
persons of quite young ages are gaining access to material

classified as 'R' and 'X'.

1.2 Background

Early in 1986, Dr Paul Wilson of the Australian Institute of
Criminology approached Mr Terry Brooks, Director of the Censorship
Section in the Attorney-General's Department and discussed the
issue of instituting some formal study to examine videotape

usage in the Australian community. Dr Wilson and Mr Brooks

were subsequently joined by Mr David Fox, the Principal
Psychologist at the Attorney-General's Department, and from

their discussions a joint survey project backed by the
Attorney-General's Department and the Australian Institute of

Criminology began in July of 1986.

This research project is in two stages. The first stage is an
examination of video hiring patterns within the Australian Capital
Territory based upon an examination of the records of a video
retailer in the Australian Capital Territory with five outlets
including one New South Wales outlet based in Queanbeyan. Stage 2
is to be a socio-demographic usage survey combined with a

content analysis of particular video cassette tapes.



The results contained in this report of Stage 1 of the
research are based solely on records of actual video hirings
which occurred in sample periods between January 1984 and

July 1986.

No assumptions or hypotheses were held by the research team for
testing by this study. Rather it is hoped that the objective
nature of this research will shed light on the role of the
Australian community in building up the video industry in this
country and that this information will be of great assistance to
the legislators and policy-makers in their future decisions

affecting censorship in Australia.

Given the time frame and access to information the scope of
the study was confined to the collection of three mouths

data for two separate video outlets. The months were selected
with regard to proposed changes to federal and state
legislation on video claésifications, media publicity of the

issue and availability of data.

The introduction of Federal legislation for voluntary
classification and censorship of video tapes in the A.C.T.
was introduced on 1 February 1984. At that time, N.S.W. had

no legislation in this regard.



This lack of legislation meant that X-rated videos were legal
aﬁd available in video outlets but were able to be controlled
by the ‘'Indecent Articles and Classified Publications Act
1975', and therefore subject to seizure by police following
public gomplaint. Thus, January 1984 was prior to legislative

changes in the A.C.T. and little media attention had been

given to the issue, making this month ideal for comparison

with later months.

From February to August 1984 (when compulsory classification and

censorship of videos was introduced nationally) there was

increasing media attention to the issue, Article headings in

newspapers heralded 'Videos : Government Clamp on Porn'!
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'Video Movie Worry'“ and 'Move On Indecent Videos'3. Letters

to the Editor columns were swamped with people writing to express
their views on the matter - 'X-rating: No Easy Answer'Q, and
'Rape and the Video Nasties'5. The results of a number of
studies on video use and the effects of 'video nasties' (a

term coined by British journalist, Peter Clippingdale) were

being debated at this time.

One report often quoted in Australian Federal Parliament was

Video Violence and Children conducted by the Parliamentary Video

Group Enquiry (an independent study and not connected to the

British Parliament as the group's name would suggest). Alchough



this report has since been substantially discredited on the
specific grounds of premature and iInaccurate interpretation
of data, it has had enormous ianfluence on public and political

debate in Britain and Australia.

Mary Whitehouse further served to highlight the issue when she
visited Australia in July 1984, She was sponsored by the
Festival of Light to campaign against video pornography which
brought the issue of video classification into the public
arena. The end of August 1984 saw X-rated videos banned in
every state. Only A.C.T. and N.T. had legally available X-
rated tapes for hire. Thus July 1984 was a month during which
video classification, video nasties and X-rated material had a
high media profile (yet they were still legal) and so July was

chosen as a comparison month.

It was considered that by 1986 the debate on video censorship had
quietened and therefore would make comparison studies meaningful.
The selection of separate months (June and July 1986) for each

store was dictated by the availabilicy of data.

It should be understood that the findings of this report
are therefore of particular sample populations. Nevertheless,
the findings are generalisable to populations of similar

geographic and demographic characteristics.




1.3 Structure of the Report

The report begins with a description of the methodology and
general details of the research design. The results section
starts with an overall perspective of video usage by class-
ification for 1984, followed by monthly and store classification
usage analysis. Viewing habits for 1986 are then discussed.
Comparisons are then made in order to ascertain video trends

in the market place. Finally, khis is followed by a more

detailed analysis of X and R-rated video usage.



CHAPTER TWO

METHODS

2.1 Confidentiality

Security and confidentiality of information received a very
high priority in this project because it deals with actual
viewing habits of members of two communities. Of necessity,
some form of user identification waé imperative for studies
of repeated viewing. The following security measures were

undertaken to ensure complete confidentiality of this project.

A. Document Security

l. All documents and paperwork relevant to this project

were kept in one research officer's office.

2, The office door lock was changed and only one key issued

to the research officer.

3. All relevant documents were held in filing cabinets with

only one key, held by the research officer.

4. Keys to the above were always on the research officer's
person. When the office was unattended, all the above

was locked away.
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Computer Security

Two terminals were used. One was in the Australian
Institute of Criminology computer room and the other in

the research officer's office.

Both terminals had a password security measure. The
password was known only to four of the A.I.C. staff.

The password was unwritten.

Further, a user code for each of the four persons was
necessary before accessing files. These codes were known

only by those involved in this research.

No names or addresses were recorded on computer. Film
titles were on a separate computer file. Should an illegal
access have occurred, the information would have been

irrelevant unless accompanying numerical codes were known.

The numerical codes were contained in files which were

locked in cabinets in the researcher's office.
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5. A further security measure was undertaken to ensure that a
burglar-inclined computer wizz was still unable to make
sense of the information. This took the form of an
alphacode. This code was known only by two of the

- researchers and was memorised.

2.2 Data Base Description

A total of 10,766 video hires were recorded for 1984. The time
period chosen was the months of January and July 1984 for both
areas. These data represent coﬁplete records for the selected
months unless discarded for various reasons. Approximately 25;
per cent of potential data was not used due to illegibility or
lack of identifying information. Discarded data were randomly
dispersed and as such were not considered to affect the results
obtained. The data for 1986 consisted of 818 records. The time
period thosen here was June 1986 for the first area and July
1986 for the second. All X and R-rated video hires and 40 per
cent of all other ratings were recorded. The time limit imposed
on this project dictated this curtailment of the 1986 records.
However, the 40 per cent of G, PG and M ratings was collected
randomly and therefore could be assumed representative of trends

at this time.
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Data consisted of date, identifying code of subject, store code,
film code, film classification and reason(s) for classification.
The data were collected from two different video outlecs - Store

1 and Store 2.
2.3 Procedure
Hire dockets from each store were used to collect the above data.

This information was coded into a computer system. The analysis

which follows is from this data base.
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RESULTS

3.1 Demographic Characteristics of the Sample Population

Store 1

Store | is situated in a Canberra suburb with a population of
approximately 4,000. Comparison of the demographic
characteristics of this suburb with Canberra as a whole shows

that Store 1 is situated in a 'typical' Canberra suburb.

Individual annual income levels for both males and femalaes are
averége for Canberra. The proportion of people owning or renting
their home is also average. There is only a slight variation in
the types of homes found in this suburb - there are no flats,
terrace housing or caravans. Marital status also varies from the
average with a higher proportion of widowed females living in the
suburb. Age distribution of the remaining population is average.
The highest age group frequency for mﬁles was 35-39 and for

females 30-34 (see Appendix A).
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Store 2

Store 2 is situated in a New South Wales town with a population
of 20,000. The town's demographic characteristics show that Store

2 {s in a fairly typical non-rural town.

Individual annual income levels and marital status for both males
and females approximate the state average. The nature of
occupancy of occupied private dwellings varies slightly from the
state profile with a higher proportion of residents owning or

purchasing their home.

The structure of the private dwellings profile (i.e. the number
of separate houses, semi-detached houses, flats, etc.) is close
to the state norm with only the proportion of row, terrace
housing being lower than the state's average (which is comparable
with most non-rural areas outside Sydney). Age distribution also
differs from the State's profile with a higher-préportion of
males and females over 65 years of age living in this town.

Age distribution of the remaining population is average. The
highest age group frequency for both males and females is

20-24 (see Appendix B).
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3.2 Comparison of Store | and 2

The following demographic characteristic differences of the
Canberra suburb (Store 1) and the New South Wales town (Store 2)
should be noted. The average individual annual income of the
Canberra suburb is higher than the New South Wales town, the
proportion of single people in the New South Wales town is higher
than the Canberra suburb and the highest age group frequency for
the two areas differs (Store 1 - males 35-39 years old and
females 30-34 years old; Store 2 - males and females 20-24 years

old).

The nature of occupancy is the same in the two areas with most
people either owning or purchasing their homes. However, there

is a higher proportion of people living in flats and caravans in the
New South Wales town than in the Canberra suburb. The occupancy
rate for the Store | area is 3.3 and 2.8 for the Store 2 area.

The sex ratio for both areas is the same with approximately 50

per cent males and 50 per cent females. The significance of

these differences to this project is difficulc to determine at

this stage, however they should be kept in mind when comparing

video hire rates of the two stores.
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3.3 Overall Classification Distribution, January and July 1984

A total of 886 video cassettes were coded according to the
classification of the film given by the Australian Film
Censorship Board. As Table 3.1 reveals, the distribution of
video classifications show M-rated as being the majority
rating available and X-rated the least available at 5 per cent
of stock. The videos counted were those hired at least once
during the months January and July 1984. No doubt there were
some videos available in the stores but not hired during those
months. However, it would seem reasonable to assume that the
distribution obtained by our sample was indicative of that

actually available in the store at that time.

Appendix C lists the five most popular video films for each
classification in 1984 and 1986. Table 3.1 shows the
distribution of classifications available for hire from

either store.
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Table 3.1

Distribution of Classifications Available for Hire,1984

G PG M R X TOTAL
Number
Available 153 217 295 176 45 886
Per cent 17.27 24,49 33.3 19.86 5.08 100

The 886 videos were hired a grand total of 10,766 times in

January and July 1984. Figure 1 displays the share distribution

of classifications actually hired while Table 3.2 shows the

actual numbers hired in each classification.

Table 3.2

Number and Share of Hires by Classification

January and July, 1984

*

G PG M R X TOTAL
Number of
hires 1435 2597 3911 2435 388 10766
Share 13.33 24,12 36.33 22.62 3.6 100

*

'Share’ expressed as percentage of cotal
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Figure l: Share Distribution of Classifications Actually
Hired, 1984

To the extent that the availability of video films and the
actual hiring of them are indicators of market trends, these
figures would seem to show that G and X-rated videos occupied
less than could be expected of market share while M and R

cornered more of the market (sese Figure 2).
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Figure 2: Comparison of Share of Hires and Available
Video Hires, 1984

Thus in 1984, the M and R-rated video shares occupied over

58 per cent of the video market.
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3.4 Store | - Distribution of Classifications by Month, 1984

Table 3.3 details the hiring patterns of the two months examined
in 1984 for Store 1 and Figure 3 shows the individual

differences between months of each classification more clearly.

Table 3.3

Distribution of Number of Hires for Store 1

by Classification by Month

Month G PG M R X TOTAL

Jan. '84 447 722 1024 647 85 2925
(share) (15.28) (24.68) (35.01) (22.12) (z.91) (100)

July '84 462 903 1309 680 114 3468
(share) (13.32) (26.04) (37.74) (19.61) (3.29) (100)

N.B. (Share) expressed as per cent of total for that month
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Figure 3: Store 1 Distribution of Shares by Classification
Month, 1984

It can Be seen that G and R-rated videos decreased their
market share whilst the others increased. Table 3.4 details

the change in shares between the months.
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) Table 3.4

Change in Shares of Store |

by Classification by Month

Month G PG M R X TOTAL
Jan. '84 15.28 24,68 35.01 22.12 2.91 100 (2925)
July "84  13.32 26,04 37,74 19.61 3.29 100 (3468)
* Change in

Shares _l¢96 +1036 +2 073 -2051 +0038 O
* change in shares = share change from January to July, 1984

Table 3.4 shows a very low share change between January and

July, 1984. However, to properly examine these changes it is
necessary to look at the per cent change within categories,

To put it another way, a retailer may be interested in an

overall increase or decrease of 5 per cent but s/he is more
interested and considers more relevant WHERE the increases or
decreases are occurring and further, whether they are substantial
for that particular category. Table 3.4 showed where the
increase or decrease occurred. Table 3.3 displays the per cent

change in shares within each cactegory.
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Table 3.5

Per cent Change in Shares between Months

by Classification for Store 1, 1984

G PG M R X
Change in shares
* 1984 share 14.22 25.42 36.5 20.76 3.1
** Per cent change
in shares -13.78  +5.35 +7.48. -12.09 +12.26

* 1984 share ~ expressed as per cent of total for 1984 for
Store 1. :

** Percentage change in shares obtained by dividing the change
in shares by the 1984 share.

It can thus be seen that the most dramatic changes occurred in G,
R and X categories. Before discussing these changes it would

first be prudent to see if similar changes occurred for Store 2.
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3.5 Store 2 - Distribution of Classifications by Month, 1984

Table 3.6 shows the hiring patterns of video cassettes by |

classification and by month for Store 2 in 1984.

Table 3.6

Distribution of Number of Hires for Store 2

by Classification by Month

Month G PG M R X TOTAL
Jan. "84 362 570 924 690 127 2673
(shares) (13.54) (21.32) (34.57) (25.82) (4.75) (100)
July '84 163 401 655 418 63 1700
(shares) (9.59) (23.59) (38.53) (24.59) (3.7) (100)

N.B. (Share) expressed as per cent of total for that monch

July hires are down approximately 36 per cent for Store 2.

As was seen for Store 1, the G and R-rated share of the market
decreased. However, contrary to Store 1l trends, Store 2 had a
decrease in market share of X-rated videos. The greatest
increase in market share occurred within the M-raced
classification. Figure 4 displays Store 2's number of hires

by month and classification obtained from Table 3.6.
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Figure 4: Store 2 Classification Distribution by Number of Hires

by Month

Figure 4 shows a decrease in the number of hires for all
classifications durihg the month of July when compared with
January. On the surface, 1t would seem that all classifications
experienced a drop. However, whilsc actual figures decreased,
this was not necessarily so for the markec share of each

classification. Figure 5 displays this differeat perspective.




APPENDIX 'F!
X-RATED HIRES
Mon Tues Weds Thur Fri Sat Sun Total
January 1984 6 1 5 3 6 11 8 40
4 3 4 4 3 12 6 36
6 9 3 6 10 13 3 50
5 5 7 9 13 11 17 67
7 12 - 19
Total 28 30 19 22 32 47 34 212
(Mean) (5.6) (6.0) (4.75) (5.5) (8.0) (11.75) (8.0)
, 2 2
July 1984 4 2 10 7 4 15 6 48
S 4 10 S S 6 6 41
6 4 2 4 6 8 2 32
13 1 S 0 7 10 11 47
5 1 6
Total 33 12 27 16 22 39 27 176
(Mean) (6.6) (2.4) (6.75) (4.0) (5.5) (9.75) (6.75)
June 1986 2 2
’ 1 2 0 4 0 2 8 17
0 0 2 2 5 5 2 16
2 2 2 3 2 6 1 18
0 0 2 2 6 5 2 17
0
Total 3 4 6 11 13 18 15 70
. (Mean) (0.6) (1.0) (1.5) (2.75) (3.25) (4.5) (3.0)
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Figure 5: Store 2 Distribution of Shares by Classification by

Monch, 1984

Here it can be seen that when the number of hires for each
classification are converted to a per cent share of the total
hiring figures for that monch (a truer form of comparison), the
shares of PG and M classifications actually rcse. Table 3.7
details the per cent change in shares between months by

classification.
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Table 3.7

Change in Shares of Store 2

by Classification by Month

Month . G PG M R X TOTAL
January :

1984 13.54  21.32 34,57 25.82 4,75 100 (2673)
July

1984 9.59 23.59 38.53 24.59 3.7 100 (1700)
* Change in

shares -3.95 +2.27 +3.96 -1.23 -1.05

* Change in shares = share change from January to July, 1984

The M-rating category saw the greatest increase while the
G-rating saw the largest drop in market share. Again, it is
necessary to discover the per cent change in shares (as in

Table 3.5). Table 3.8 displays this information.
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Table 3.8

Per Cent Change in Shares between Months

by Classification for Sctore 2, 1984

G PG M R X
Change in shares
* 1984 Share 12.0 22.2 36.11 25.34 4.35
** Per cent change
in shares -32.92 +10.23 +10.97 -4.85 -24,14
* 1984 share expressed as per cent of total for 1984 for

Store 2

**  Per cent change in shares obtained by dividing the change

in shares by the 1984 share.

It can now be seen that the greatest changes occurred within
the G and X categories. The time seems appropriate to examine
the differences discovered thus far between the stores
themselves in order to ascertain whether the changes between

months are similar or otherwise.
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3.6 Comparison between stores, 1984

Overall, Store 1 recorded a rise of approximately 17.5 per

cent in the number of hires while Store 2 dropped approximately
36 per cent of its business during the months examined in

1984, There are many factors, no doubt, which could affect
eacﬁ store's business and thus cause one store to increase

its trade while another decreases. We can only speculate

on these factors (e.g. increased competition in one area)

but no relevant facts are known. However, what is known is

the changes between stores by categories. Figure 6 displays,

in graph form, just where these changes occurred.
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Figure 6: Comparison by Store of Share Change by Classification

between January and July, 1984
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It can be seen that X-rated is the ounly category which displays

opposite trends between stores {i.e., Store | had an increase in

market share of 0.38 while Store 2 experienced a decrease of 1.05

in its marker share).

This trend is better reflected when we

view the per cent difference between stores (see Table 3.9).

Table 3.9

Per Cent Difference between Stores

by Classification, 1984

Relative 7% change

in shares G PG M R X
Store 1

(from Table 3.3) -13.78 +5.35 +7.48 -12.09 +12.26
Store 2

(from Table 4.3) =~=32.92 +10.23 +10.97 -4 .85 -24.14
% difference

(Store 1 -

Store 2) -19.14 +4 .88 +3.49 +7.24 -36.4

The per cent difference is a figure which tells us how wmuch a

particular category has differed from Store 1 to Store 2. By far

the most dramatic difference occurred in the X category with

Store Z’Eigures being aearly 40 per cent lower than Store 1.



31.

Possible explanations for the abovementioned trend and former
changes and differences noted shall be offered in the section
entitled Discussion. For now we shall have a look at the 1986

sample populations.

3.7 Overall classification distribution, June/July, 1986

June, 1986 was recorded for Store 1l while July, 1986 was the
month recorded for Store 2. During Juae/July, 1986 609 hirers
from both stores watched a total of 818 videos. Table 3.10
shows the overall hiring pattern by classification. As only

a 40 per cent sample of G, PG and M-rated videos were recorded
for this period, the figures in the following tables have been

converted to show the probable rate of hire.

Table 3.10

Overall Classification Distribution June/July 1986

of Video Hires

G PG M R X TOTAL
June/July '86 83 322 502 385 70 1362
(share) (6.09) (23.64) (36.86) (28.27) (5.14) 100%

N.B. (Share) - expressed as per cent of total
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The pattern of hiring in 1986 is similar to that of 1984 with

the highest proportion of videos nired being M-rated, the next

popular being R and then PG-rated.

3.8 Distribution of Classification by Store

Table 3.11 details the hiring pattern of Store 1l and Store 2

by classification.

It should be remembered that in June/July,

1986 X-rated videos were not available from Store 2 as it is in

New South Wales.

Table 3.11

Distribucion of Video Hires for

Store 1| and Store 2 by Classification, 1986

STORE G PG M R X TOTAL
Store 1 50, 162 267 177 70 726
(share) (6.89) (22.31) (36.78) (24.38) (9.64) (100)
Store 2 33 160 235 208 - 636
(share)  (5.19) (25.16) (36.95) (32.7) - (100)

N.B. (Share) - expressed as a per cent of total for that month

It is interesting to note the high share of R-rated videos

being hired by viewers from Store 2 in comparison to Store l.
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The difference (8.32 per cent) is nearing the share of
hires for Store 1 of X-rated videos (9.6 per cent).

Figure 7 shows this comparison by share.
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Figure 7: Comparative Classification Distribution by Share, [986
Store 1 versus Store 2
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This figure shows that while the viewing pattern of G and M-rated
videos is similar between stores there is a slight difference in
P and a greater difference in R-rated videos. To properly
examine these differences it is necessary to look at the per cent
difference. While Figure 7 showed where the differences occurred
Table 3.12 displays the per cent difference in shares within

each classification.

Table 3.12

Per Cent Difference in Shares Between

Stores by Classification, 1986

G PG M R
Difference in shares 1.7 2.85 0.17 8.32
1986 share :
(from Table 6.1) 6.09 23.64 36.86 28.27
* Per cent difference 27.9 12.06 Q.46 29.43

* Per cent difference - obtained by dividing the difference by
the 1986 share

It can be seen that the most dramatic differences occurred

in G and R categories.

The next section shall deal with an overall comparison of

video viewing in 1984 and 1986.
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3.9 1984 Versus 1986

Table 3.13

Share Comparison of Video Viewing in 1984 and 1986

by Classification by Store

Classifi- Store 1 Store 2
cation

Jan. July June Jan. July July

1984 1984 1986 1984 1984 1986
G 15.5 13.5 7.0 13.5 9.5 5.0
PG 24.5 26.0 22.5 21.5 23.5 25.0
M 35.0 37.5 37.0 34,5 38.5 37.0
R 22.0 19.5 24,5 26.0 24.5 32.5
X 3.0 3.5 9.5 5.0 3.5 -

It can be seen from Table 3.13 that when the monthly share of
each classification is compared over time by store that the
propofcion of X-rated videos hired in Store ! increased
three-fold between January 1984 and July 1986. On the other
hand, R-rated video hirage increased by approximately 30 per cent
for the same period. 1In both stores the proportion of G-rated
video hire dropped by over 50 per cent while the proportion

of PG and M-rated videos only varied slightly. These changes

are more clearly shown in Figure 8.
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Trends in Shares -~ 1984 to 1986.
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Figure 8: Trends in Shares - 1984 to 1986

It should be noted that trading for both stores dropped quite
sharply between 1984 and 1986. During 1984 the average monthly
trading was approximately 2,700 video hires while in 1986 it was
approximately 700 hires. The most reasonable explanation for
this drop is the increased competition caused by the opening of

saveral new video outlets.,




37.

3.10. A Closer Analysis of X and R-rated Video Hire

In total, 379 members hired videos with the X
classification 458 times, and 2,006 members hired videos
with the R classification 2,820 times during the three
months studied. In order to ascertain wﬁether this ratio
of hirers to video hires approximated that of overall video
hiring ratios, a comparison was undertaken of the number of
visits all hirers made to a store and of the number of

visits made by R and X-rated video hirers.

Figure 9 displays the comparison between X-rated and overall
visits per hirer by share of visits by number of visicts,

while Figure 10 deals with R-rated and overall visits.
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Figure 9: Comparisou of Share of Visits by Number of Visits for
X-rated and Qverall Hirer Visits

It can bg seen from Figure 9 that the greatest majority

of members only visited the stores once. Only 8.7 per cent
of X-rated video hirers returned compared to 33.3 per cent of
hirers overall who returned another day (at least within

the period of this study). In other words, this would seem

to indicate that X-rated video hirers tended to be 'one-night
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stands'. Figure 10 shows that R-rated video hirers are
10 per cent more likely to be 'one-night stands' than
hirers overall. Therefore both X and R-rated hirers were
more likely to visit only once (a 25 per cent and 10 per

cent greater likelihood than overall hirers respectively).

Eﬂ R~rated videos

D ARll videos

N
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Figure 10: Cowmparison of Share of Visits by Number of Visits for

R-rated and Overall Hirer Visics
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The proportion of both R and X-rated hirers who visited more
than once fell below the overall hirer pattern for these
categories although it should be noted that the R-rated
hirer who visited twice nearly approximates that of the
overall figure while the two time X-rated hirer is

substantially below the overall figure.

An analysis of which day of the week X-rated videos were hired
showed that Saturday was the most popular. Sunday was the second

favourite followed closely by Fridays (see Appendix F).

Appendix G lists the ten most popular R-rated videos in our
survey along with the Australian Film Censorship Board
classification of same. An R-rated video is classified as such
according to degrees of violence and/or sex and/or language. It
can also be classified R-rated for other reasons (e.g. sexual

allusions, horror).

It can be seen that the top five videos from the list of the 'R
Top Ten' (see Appendix G) are predominantly R-rated because of
their violent content. Only 'Porky's' (Number 1) is rated for
{ts sex and language content. Of the remaining five there is a
predominance of sex. Oyerall, the 'R Top Ten' has no one type
(i.e. violence, sex or language orientéced) of R-rated video

consiscently popular but rather they are a combination of all

types.
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CHAPTER FOUR

DISCUSSION

The current study was undertaken to examine the video cassette
home viewing patterns of individuals in two areas - Store 1
(A.C.T.) and Store 2 (N.S.W.). Data recorded was date, hirer
identification code, film and its Australian Film Censorship

Board classification.

Following is a discussion of the possible factors which could
have contributed to the video hiring trends noted in this report.
It should be anoted at the outset that the discussion which
follows 1s based on the market share rather than the actual
number of hires for each classification. It was considered that,
by so doing, such environmental factors as increased competition
in one area over the other would not distort the data. It is
difficult to state categorically that a trend is directly related
to, or is in a causal relationship with, a particular factor.

The structure of this survey precluded such observations. 1In
short, the following consists of a range of considered,

possible explanations.

When considering all market share comparisons the M-rating

was the classification most consistently popular occupying
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at least one-third of the market share during all time
periods examined. PG-rated video hires were also fairly
stable and maintained a market share of between 21 per cent
and 26 per cent. G, R and X-rated video hires, by comparison,

were less stable.

The market share of G-rated video hire dropped by over 50 per
cent from January, 1984 to June/July, 1986 in each store. It is
most probable that the proportion of G-rated videos hired
declined because January falls within the school holiday period
when 2 lot of children could be entertained at home by a G-rated
video. July is not a school holiday month. Of course, other
factors could contribuce co this trend such as the number of new
G-rated videos available, cthe accessibilicy to ocher forms of
encertainment suitable for children, the weather and the extent
of the parents' supervisioan of children's activities. However,
it would seem, the strongest factor influencing che drop in-G-
rating hires from January, 1984 to June/July, 1986 would be the
fact that January was a school holiday month whilst June/July was

noc.

No explanation for a greater decrease ian Store ! than Store 2 is
given. The data do not allow us to come to any firm

conclusions for this trend.
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When viewing the X and R-rated hiring trends it seems appropriate
to examine the figures for two time periods - January to July

1984 and January 1984 to June/July, 1986.

R and X-rated hiring patterans, when viewed as a trend of the
store itself, between January and July, 1984 (as displayed in
Figure 6), shows that both stofes experienced a drop in R-rated
video hiring and opposite trends in X-rating video hire. While
Store 1 had an increase in the X-rated category, Store 2

experienced a decrease.

The period over which these changes occurred was a time when the
X-rated video (and to some extent R-rated) was being subjected to

much media, political and public atcention.

An example of chevactencion the media was giving the issue is the
type of articles published in major newspapers. Such articles
were headed 'Pornographic video tapes flooding into Australia are
softening the moral fibre of the nation'®. In addition

concerned groups, such as cﬁe Festival of Light, took out
national advertisements headed 'Parents ... an urgeant message ...
the video porn plague' which urged people to make contributions
to fight 'the release of a vast multi-million dollar flood of X-
rated videos' (see Appendix D). Federal Parliament was debating

the matter during February, June, August and October, 1984.
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Nearly thirty petitions to Parliament on this issue were received
during Augustc, 1984, State Parliaments were also debating the
issue of whether X-rated videos should be legalised in their
State. During October, 1984 the Senate Select Commitctee on Video

Material was established.

The presssure to ban X-rated video tapes was much stronger in
N.S.W. than the A.C.T. Mr Wran, then Premier of N.S.W., declared
publicly that while he was Premier no X-rated videos would be
legally available in N.S.W. By August, 1984 they were indeed

banned.

1c would seem thac the media publicity, especially ia N.S.W.,
resulcted in a decrease in the number of X-rated and R-rated
videos hired from regular video outlets in this State. Whecher
the X-rated hirers ceased hiring altogether or took their custom

to 'sex shops' is impossible to determine from our data.

R-rated also declined in Store 1 (our A.C.T. outlec). There are
two possible explanations which appear to be appropriate.
Firstly, the high media profile o;er the R and X-rated issues
increased both parental and video proprietor awareness of R-trated
age limitations which led to greater supervision of children/
teenagers and their viewing habits. The fact that children under

eighteen years of age were able to hire R-rated videos in the
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A.C.T. was highlighted by the Canberra Times on 29 May, 1984 (see

Appendix E). Many surveys have also confirmed che fact chat

underaged R-rated video viewing has occurred.

Alternatively, the second possible explanation is that there was
an increase in the number of new video releases rated PG and M
and fewer rated R during this period. This would explain the
increase in the per cent market share of PG and M and reduced
share of R. Indeed, it could be a combination of both
explanations. It is difficult to determine the extent to which
either of these factors contributed to the trend in R-rated video
viewing given that the data collected in this survey does not

lead to any of these conclusions.

Store 1 experienced a rise in X-rated video tape hire. Again it
is 1impossible to determine exactly why this is so. However, a
tentative suggestion is put forward that, as X-rated videos were

unlikely to be banned in the A.C.T. and therefore not imbued with
possible illegal connotations to the extent perceived in

N.S.W., curiosity/interest was heightened rather than diminished

or pushed underground.

Thus 1984 saw the per cent market share of R-rated video hires
decrease ia both stores. X-rated video hires rose in Store | aund

decreased in Store 2. Media, political and public attention to
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the video industry seems the most reasonable explanation for the

trends observed duriag this period.

The overall X and R-rated trends in video hiring for the time

period January, 1984 to June/July, 1986 shall now be examined.

The market share of R-rated video hires increased in both stores
between January 1984 and June/July 1986 as shown in Table 3.13.
The increase in Store 2, however, was nearly three times

greater than Store 1. The most obvious explanation for this
difference between stores seems to be that as X-rated videos
were unavailable from Store 2 these particular viewers wére
hiring R-rated videos as the alternative, thus increasing the

aumber of R-rated hired from Store 2.

There was an increase of over 300 per cent in the market
share of X-rated video hifes in Store 1 between January
1984 and June 1986. Two possible explanations for this are
offered. However, they are not necessarily separate
entities but could both have gimultaneously contributed

to the increase.

The first explanation is that viewers of X-rated videos are
travelling to Store I from surrounding N.S.W. districts and/or,

secondly, the lessening of public, political and media attention
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towards X-~rated material, and perhaps the public acceptance of
the availability of such material, has encouraged/enabled hiring

from regular video outlets (without embarrassment).

Overall, when considering the two time periods examined (January
to July 1984 and January 1984 to June/July 1986), factors which
may have contributed to the hiring trends of X and R-rated videos
are the extent to which the press covered the debate on changing
censorship laws in 1984 and the local availability of X and R-

rated videos in 1986.

Closer analyéis of X and R-rated video hiring trends revealed
that hirers of both these ratings had a higher likelihood of not
returning (at least during the time of study) to hire other R or
X-rated tapes. The large 91.3 per cent rate of once only X-rated
ldrers seems to indicate that such hirings are either of a one-
off nature or are irregular viewers. The implication of chis
trend is that such hirings are probtably because of a curiosity

factor.
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CHAPTER FIVE

CONCLUSIONS

In conclusion, it has been seen that the M-rated video
classification was the most consistently popular at over one-
third of the market share during all time periods examined. PG
was also relatively consistent with its popularity varying from
21 to 26 per cent of the market share. By comparison G, R and X
classifications were less consistent, although the X-rated video
always maintained the smallest market share. The observed
decrease in the hiring pattern of G-rated videos seems most
likely explained in terms of school holiday periods. R-rated
videos decreased thelr market share between January and July,

1984 in both stores.

Explanations offered were increased parental and/or video

propriecor supervision of children as a result of inctensive media

attention and/or increase in PG and M-rated video releases during

this time. Concomitant with this time period was a decrease in
X-rated video hire in Store 2 and increase in Store 1. Again tt
was proposed that the high media and political profile related to
proposed changes to X~rated legislation contributed to these

trends.
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Overall, from January 1984 to June/July 1986, both stores
experienced an increase in R-rated video hires. It was seen
that the increase was approximately three times greater in
Store 2 (N.S.W.) than for Store 1 (A.C.T.). It was proposed
the the an-availability of X-rated material in this store

contributed to this greater increase.

During the same time period Store 1 experienced a 300 per cent
increase 1in X-rated video hires. Two possible explanations were
offered - that X-rated video viewers travelled from surrounding
N.S.ﬁ. districts to Store 1 and/or that decreased media attention
to such material made hiring of same more acceptable from regular

video outlets.

The study also revealed that 91.3 per cent of X-rated hirers
within the sample population did not return to again hire a X-
rated video within the period of this study. This one-off nature
of X-rated hires seems to implicate that such hiriang are more for

the curiosity value than anything else.
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NOTES

1. Herald, 30 August 1984

2. Goulburn Post, 13 July 1984

3. Daily News, 30 May 1984

4. Sydney Morning Herald, 14 August 1984

5. Courier Mail, 3 August 1984

6. Daily News, 30 May 1984
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A8S 1921 CENSUS OF POPULATION AND HOUSING STE-LGA
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'A'

16 IMCONE () INDIVIDUAL
MALES FEMALES PERSONS PROP ¥
NONE 96 245 341 13.5
LESS THAN 1,000 15 87 102 4.1
1,000-2,C00 12 4 53 2.1
2.001-3,000 30 S1 81 3.2
3.001-4,000 21 103 124 4.9
4,001-86,000 4 131 172 6.8
6,001-8,000 34 109 143 S.7
3.001-16,000 56 102 158 6.3
10.001-12,000 103 132 235 9.3
12.001-15.000 155 123 278 11.0
15,001-18,000 ' 140 1.} 192 7.9
13.001-22,000 148 a7 195 1.7
22.001-26,000 1SS 13 168 6.7
OVER 26,000 152 3 155 6.2
NOT STATED 53 62 115 4.6
TOTAL 1211 1307 2518  100.0
- sL STAT
T MARITAL STATUS MALES . .FEMALES PERSONS PROP w
NEVER MARRIED-
AGED LESS THAN 15 YEAFRS s} 591 1221 32.7
AGED 1S YEARS AND OVER 352 268 620 16.6
NOM MARRIED 772 81l 1583 42.3
SEPARATED NOT OIVORCED 26 36 82 1.7
7IVORCED 47 64 111 3.0
WIDOWED 14 124, 142 3.8
TOTAL 1841 1898 3739 106.0
30 NATURE QOF QCCUPANCY 7 AGE
‘N0 OF NO OF RSEA N
H/HOLDS PERSONS SXEE§5F2323§S
QUNER 140 37¢
PURCHASER 704 2515 9 9 S
OWNER/PURCHR UNDEF 3 25 3 5
TENANT -HSE AUTHY 3 171 s 0
TENANT -OTHER 185 461 : H 3
NET 17 4s- 0.4 g 2
NOT STATED 18 a 5 B 3
6 4 0
TOTAL 1115 3643 2 p ¢
) 4 0
9 0 0
5-9 8 4
- 10 2 )
25 STRUCTURE OF OCCUPIED 11 3 3
PRIVATE OMELLINGS NO OF 12 5 :
H/HOLDS 13 5 7
HOUSEHOLDS IN- 14 7 ?
SEPARATE MOUSE 956 10-14 22 29
SEMI-DETACHED HGJSE 21 15 10 3
ROM, TERRACE HOUSE 0 16 10 3
OTH MEDIUM DENSITY 132 17 3 6
FLATS 3+ STOPEYS 0 18 S 5
CARAVAN,HOUSEBOAT 0 19 2 3
IMPROYISED HOME 0 15-19 3s 20
OWG ATTACHED NON-DWG 2 20-24 20 23
NOT STATED 5 25-29 22 26
' 30-34 S6 &
TOTAL 1316 35-39 61 §7
40-44 S6 319
45-49 49 34
50-54 38 21
55-59 23 27
6G-64 10 9
65-69 ? 12
70-74 3 6
15 9 22
TOTAL 424 388

TATAL PERSONS
MALES FEMALES

23




Appendix 'B'
ABS 1981 CEMSUS QF POPULATION aw0 mQUSLIRG nEv S0UTm waLfs
1A8LE o3 PERSONS 13 tEAAS QF AGE 4aD Ovéd AGE 81 maRITAL STATYS
] ' [ ' i t
: MEVER AAAR(EC MOV MARRIED 1 SEPARACED 40i OEvORCED ' wi0QwED « 10T
' ' JLVQRCED ' « '
aGE ) , ' :
1 A B » B 1 . | » 1 ' B
| ORALES 1FEMALAST MALES FEMALESY MACES (FEMALES: wALES (FEMALEST MALES 1FEMALES) mALES i FEmaLds
) - [ r . 1 ) [ ’
1$+19 219%29 200618 110} 8213 78 313 3 [ tE] 36 220204 209243
20+2¢ 171977 119e16 e3t162 as89 2040 5222 LAY 2964 e 127 218188 2137?77
2529 79299 t1066 115903 141937 (311 8389 a31d 19379 200 803 20:05%¢ 203377
10-3%4 35819 19400 !5e806 183637 8943 8209 L0278 13292 408 1438 210310 206480
315-39 19391 10385  14147¢ 138690 3603 2802 %8 12¢81 et 2322 176488 17043C
40-44 13307 4967 122832 112018 738 5189 83%o 10714 a2¢ 3462 150317 1e3les
“3ee? 11833 §$710 108947 1022008 3900 (SR 2378 LTS 1438 $3%9 133208 126468
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TABLE 11 PENSONS 1S TEARS OF AGE ANO OvER (nCOmE 87 AGE
1
1 AGE
INCOME-INO[VIOUAL (ANNUAL) ¢ -
) 1 B v 1 ' 1 1 1 b '
) 1819 1 20028 1 39420 , 30=3% + 19439 1 40~4s 1 o3=e9 1 50-%¢ 1 $5-39 ) 60-64 1 8% 1 1Q7ay
) . . . 1 1 . 1 l 1 1
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326001~ e AREY ) -2 12149 13908 1ine 10948 10617 8631 Jais 027 ERTRAY
0T $IALLD 20031 7904 732 7793 0848 bR AW CEX 3 <382 37%e 328 TR 79443
TaraL 220782 2183159 204098 210309 178488 15031lo  :13329¢ 139942 132407 105877 215767 1907)6s
FERALIS
NOME 71738 32934 ~v690% “9647 172%¢ 31473 Nn2as? jsaal 11778 169453 12127 396496
$1-4999 10873 11327 22623 23254 10317 LTS $437 4286 3842 2690 1828 110183
$1000-3200Q0 15612 3793 <740 2541 011? 4023 3032 18 lazs [ST.1% 1630 45898
$2001-£300¢ SRS ) 1203°% oa3i a9}’ 2289 4207 69489 10889 18684 27084 47721 14099%
3300134000 4803 7326 104 207? 883! 3028 2658 13930 21871 31745 130172 253202
$4001+30000 3t02? 17380 18292 20240 18884« 16189 13013 12810 12693 12083 342¢0 203738
$4001 48000 20183 21%%e Q70 %008 15489 14072 11489 16008 7961 $10? 15372 15692,
$08001-$10000 991 $1e312 13270 R ERA] 13682 13565 1179 10%8¢ 702 ison #4635 133749
£10001-412008 2024 36908 19924 15213 15638 13183 10 10828 7999 ison w280 139729
$612001~313000 420 2065¢ 21919 XY 41 19993 2307 rYY ] 73380 5420 2434 3268 103041
515001-$13000 e $649 ‘048 731 $$3: 4530 1930 3268 2381 12683 1?06 w1992
$1800)-~322000 N o0& sise 939 R 2838 2307 1900 1383 712 122 24833
$22001-$246000 2 170 ’s? 1193 1208 1039 829 792 $21 324 s8¢ 1491
$20600) s 100 eQy w@n 1352 130% 1030 1000 [13] 520 9?74 9042
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T0TAy 209243 218777 2035378 iOeal?v 170480 143348 i20sa) 134384 133%ce 316272 303848 190413}
ABS 1981 CEwSUS DF POPULATION AnD mQUSING Néw SOUIW waLEéS
TABLE 04 OCCUPIED PRIVATE OVELLINGS SIAUCTUNE JF FwkLLlimé 3y NATURE QF JCCuPanCr
1
' STAUCIURE QF Owli Ing
1
\ . ' - 1 . 1 1
Naioat af SEcusamcr :!l"ﬂ‘l( s SEmI R0w Of 1 OQTWER 1 FLAIS « CARavan ((MPAOYSEQIOWELLING ¢+ not '
I mQusSE 10E1aCnEQ Teamagt « mEDLUM 1 OVER 3 1mOQuUSESQOATI nmOWE I1nOw OWELG: STATED « T0TayL
i “Qusk “OuSE 1 DENSITY 1 STORETS - ire ' 1COmBInED 1 1
. . ¢ ' f . ' B
wER OF PURCHASER .
O;u:(-o uncnase £33809 11848 6438 039y 100828 300} 929 2551 3808 S04834
PUACNASER 37784 0230 adel 31733 829¢ 438 260 2143 Se43 $2023s
10ta, OwwER/PYRCHASER (D) 906037 21368 13150 reai? 17282 “029 1210 890 11924 1334804
TEnawT
HOUSING AUMmORL(TY $23%2 1680 21 2107% 500e ] 1 121 1aza 34134
OTwER GOVE aGEXCIES 14010 “hd 833 J2e4 30 23 12 39 287 1928
TRER LANOLORD
olo:nl;n(o‘o 23109 3310 2927 35223 aots e 193 3103 191? 2016
UmFUNNLSNED 3249 10849 71t 101480 13100 159 304 s893 4319 239733
NGT STATED 133y 132 123 1518 1ae 101 12 [T-19 te 1381
ANQLORD =0T STATED
‘;0::?;:¢o° i ¢ 34 e e 32 103 b} ? 3 (% 4 159+
FLICLEIELTS ] 1360 174 143 1694 21 b4 ’ 11e a0 7%
%Ol STATED +89 a8 . 930 92 12 . 3a ‘o 1347
TOTAL TEwANT 198343 16992 13498 100171 28761 as 33e *830 (L L 29928
OTngn wel sIsn 1819 als 9712 1082 81a 23 1311 109« 65629
OCCuPanct w07 STATED o978 1349 o7 10938 2994 930 22 e 4348 42330
1QraL 1239301 L1389 2922% 236528 LIn22 0a2? 2.0 10838 21230 1662739
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APPENDIX 'C'

TOP FIVE VIDEO HITS

1984 1986
'G' Classification
Dark Crystal, The l. Never Ending Story, The
Tron 2. Carebears
Tom and Jerry 3. Superbug ~ Craziest Car in
the World
Fatty Finn 4,  Bugs Bunny
Spider-woman
'PG' Classification
Raiders of the Lost Ark l. Brewster's Millions
High Road to China '
Flying High 2. Man With One Red Shoe
Flying High II - the 3. American Dreamer
sequel
Grease 2 4, Protocol
Yellowbeard 5. Ghostbusters
'M' Classification
First Blood . Witness
Stripes 2. Mad Max - Beyond
They Call Me Bruce Thunderdome
Cujo 3. Doin' Time
Poltergeist, The 4, Rambo - First Blood Pt 1II
Escape from New York 5. Gotcha!
'R' Classification
Porky's l. Porky's Revenge
Evil Dead 2. Cut and Run
Class of 1984 3. Hot Times
Howling, The 4, Barbarian Queen
Bedroom Eyes
Southern Comfort 5. Code of Silence
Sudden Impact
Richard Pryor Live in
Concert
'X' Classification
8 to 4 t. Hot Dreams
Debbie Does Dallas 2. Tropic of Desire
Hot Legs 3. Prisoner of Paradise
Skintight 4, Nurses of the 407ch
Sinderotica
Exposure S. Wizard of Ahh's
In Love Expose Me Now

Girls Best Friend
Girls that Love Girls




Appendix ‘D’

BLRENTS . . .
AN URGENT [ESSLGE
- . « 1LE VIDEG PORK PLAGUE

WITHOUT reference 1o State Parliament the Governmenl is authorising the
releass of a vast multi-mitlion dollar tiood of X-raled videos and other matedal.
Qur State Police Vice Squad is powerless 10 take any action as Mr Burké, Mr
Dans and Mr Parker have resisied every appeal to slem the lide, and in fact
have made grand sounding statements whilst approving maore material,

The new regulations for which they are blaming the Commonweatth (Sen
Gareth Evans, the Attomey-General, framed the requlations and tabled them in
the Senate on Feb 4th) were rejected by Queensiand and could have easily
been rejected here. The Government is without excuse, They were prepared to
see the sex crime rate grow enommously in W.A. as it has in every part of the
woarld where this filth is distdbuled.

Qur consideration for wormen and children is obviously greater than that of the
Government and thus wa fight for their slatus and salety.

The new regulations are 100 obscene to be produced in this paper, but are
available from your kocal member of parliament, members of the Australian
Family Association or from the Festival ot Light

We need urgently to prepare submissions, write letlers, hold meelings and do
everything we can 10 awaken our fetlow West Australians.

Ask to read copies of the Govemment Gazetta which show lists of the materdal
approved for distribution by Mr Dans, the Minister for Administrative Services..
Wae can’t print them in this newspaper eitherl

We need your urgent support 1o awaken the Slate to what is happening. Your
contribution is vital,

Tear off and post today.

The Festival of Light (W.A.)
20 Bailey Road Lesmurdie WA 6076
Enquiries 231 6635 384 2734
{ enclose subscription of $12.00 membership which enables ms 1o
teceive the resource matenal in the magazine. )

or. | enclose a donation to the Fighting Fund to keep our sireets safe for
our women and children.

ot | enclose donation of $ and would like further information on the
current X-rated video issue.

We need support of people to fight for fove purity and family lits.

s
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rated movies the young girl obtained from C?;e/ video outlets.
A

Teenager hires ‘porn’

By PHILIP CASTLE ‘

Cathy Cains, the 14-year.old
daughter of 2 Member of the House
of Assembly, Mrs Bev Cains, said
yesterday she had obtained X- and R- -
rated videos from four Canberra
video-hire outlets yesterday with vir-
tually no questions asked.

__ Under legistation now in force, it is -
tllegal to hire these classifications out
to people under the age of 8.

She said she had had no difficulty
yesterday getting two X-rated and two
R-rated videos. She and her mother,
who is the leader of the Assembly’s
Family Team, had agreed to see how .
casy it was 1o obtain the videos.

At two video-hire centres, she had
walked into the R-rated. restricted
area and selected a cassetie, No ques-
tions had been asked about her age
when she went 10 tlie counter, _

At one southside pharmacy. she
had been asked by a woman at the
counter if she was over 1§ years. She
said. “Yes". Later she 1old The Can-
berra Times a young person atlempt-
ing to do what she was trying 10 do
would have given the same reply. The

woman had asked her for some iden-

tification, such as a licence, which
Cathy Cains said she did not have.
The woman had settled for 2 library
card to establish credit.

At a southside garage, she had
selected an R-rated video and was
asked no questions about her age.

She said, “I and my mother wanted
to prove a point that people under 18
can easily get them (the tapes].”

She said she had not seen an X- or
R-rated video but was “concerned
that kids who watched them may then
want 10 go out and try the things they
see™.

Mrs Cains said yesterday that this
clearly illustrated that the Classifica-
tion of Publications Ordinance 1983
was not working and- that “pom is
flourishing under it and is now, as we
all feared, readily-available to child-
ren”,

The ordinance would be debated in.

the Senate roday, she said. and she
called on senators to see what had
happened with the law's experiment
in the ACT.

Mrs Cains said it had become a
disgrace that. in recent months in the
ACT, so many outlets were now open-
ly hiring X- and R-rated videos. In
soine pharmacies, they were next to
the .tooth-paste and shampao. In
garages. petrol custarmners had to walk
past R.rated videos to pay for their
petrol., - - oo L
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APPENDIX 'G'

'‘R' TOP TEN
*Relative
. Frequency
Rank Video Title R-Classification (per cent)
1. Porky's S(I-M-G)L(F-M-G) 5.5
2. Evil Dead V(F-M~-G)O(horror) 2.5
3. Class of 1984 V(F-M-G) 2.4
4, Howling, The V(F-M-J)0(horror) 2.2
5. Southern Comfort ' V(I-M-J)L(F~M-G) 2.0
6. Case of the Smiling Stiffs S(F-M-G) 1.9
7. Richard Pryor Live in Concert L(F-M-G) 1.8
8. Class Reunion, The S(F-M-G) 1.7
9. Kentucky Fried Movie, The S(I-M-G)0 (sexual allusions) 1.6
10. Evil, The V(F-M~G) 1.5 .

~An explanatory key to reasons for classifying these videos R-rated

Frequency Explicitness/Intensity Purpose
Infrequent Frequent Low Medium High Justified Gratuitous
S (Sex) I F L M H J G
vV (Violence) 1 F L M H J G
L (lLanguage) I F L M H J G
0 (Octher)
+

Relative Frequency to all R-rated videos’ hired
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